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Study on Affecting Factors of 3PL. Customer Satisfaction

TANG Xiao- hua

(School of Economics & Management, Beijing Jiaotong University, Beijing 100044, China)

Abstract: According to the features of 3PL service and its current situation, the paper analyzes the key factors that affect customer

satisfaction, establishes a customer satisfaction evaluation model based on service process and proposes the countermeasures for increasing

customer satisfaction in accordance with the practice of 3PL enterprises in key evaluation indexes.
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